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No longer strictly 
for the catwalk, top 
designers are also 
on the high street 

T
HERE was a time when designer fashion 
had an air of exclusivity, and a price tag 
to match. But things have changed. 
There is still a market for the high-priced 
fashion which graces the catwalks from 

London to New York, but in recent years designers 
have seen a decline in the number of high-end 
customers.

American store JC Penney was the first to bring 
designers to the high street when it launched its 
collaboration with Halston in 1983. The result 
divided opinion and was seen as controversial by 
those within the fashion industry. 

But fashion has changed, and the designer and 
high-street brand collaboration has become a 
celebrated fixture. 

One of the first to offer designer names at high 
street prices in Ireland was British retailer 
Debenhams. In the autumn of 1993, the  
company featured a small hat collection by Irish 
milliner to the stars Philip Treacy, and a diffusion 
line of evening wear under the label BDL by  
Ben De Lisi. 

Hong Kong-born, Ireland-based fashion designer 
John Rocha began working with Debenhams in 
2000 through his clothing and homeware brand 
Rocha. He continues to design his own collections 
under his name, and recently presented his 
Wicklow-inspired autumn/winter 2013 at London 
Fashion Week.

From his own spring/summer collection, a black 
leather biker jacket will set you back €1,700 (main 
picture). Whereas a black faux leather 
biker jacket from his Debenhams collection 
(pictured right) is an affordable €116. �

In 
association 
with

High-end, 
low cost



H&M’s on-trend and 
more sustainable 
Conscious collection 
arrives in stores and 
online today, with 
actress Vanessa Paradis 
at the helm. The Swed-
ish outlet describes it 
as ‘a collection full of 
optimism for spring, 
with romantic styles 
like a floor-length 
dress alongside 
sporty shapes’ with 
the entire collection 
made from more 
sustainable materi-
als, such as organic 
cotton, recycled 
polyester, and 
Tencel. H&M also 
launches its Conscious garment collecting 
action, allowing customers to bring any 
unwanted garments from any label to 
selected stores, and in return for each bag 
receive a H&M voucher, to a maximum of 
two bags per customer per day. 
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Check out our website www.makeawish.ie
for further information on dancing and fitness plans

and this year’s fancy dress competition.
Register now online at www.womensminimarathon.ie. 

Then email clodagh@makeawish.ie or 
phone 01 205 2012 to get your race pack.

‘Dust off yourleg warmers’&get a MOVEon forMake-A-Wish

Make-A-Wish Ireland is
supported by Spin Dance & Fitness

this year to help you dance and
run your way to a fitter YOU.

Supported by

�

“Designer collaborations 
have extended beyond the 
fashion industry

style editorial@metroherald.ie 

Irish presenter, stylist and former Metro Herald 
Clobber Blogger Angela Scanlon says designers 
working with high-street stores opens up fashion 
to new audiences. ‘I adore 
collaborations. 
They enable 
upcoming designers 
to fund their 
mainline collections 
and open them up to 
a much wider 
audience, and 
adopting customers 
at an earlier age and 
building a loyal 
base.’

Scanlon also gives 
merit to the ranges 
designers work on; 
from clothes to interior items. ‘JW Anderson is 
an example of someone who has done it to full 
effect, designing branded merchandise alongside 
his clothing line, stationery, footwear, 
accessories, phone covers. It’s kind of genius.’

One of the most prominent names in high-street 
collaborations is H&M. It has been working 
with some of the biggest names in fashion since 

November 2004, when 
the company featured an 
exclusive collection by 
Karl Lagerfeld. Since 
then it has worked with 
high-end designers 
including Versace, 
Roberto Cavalli and 
Jimmy Choo.

T
HEIR most 
recent Maison 
Martin 
Margiela 
collection 

(top), whose clothes 
and shoes have been worn by Victoria Beckham 
and Kanye West, had people camping outside 
stores the night before they went on sale. The 
French fashion house designed a series of re-
editions of some of their designs to push the 
democratic element of their fashion further 
through H&M.

Designer collaborations have extended beyond 
the fashion industry, and celebrities have been 
getting in on the action. Kate Moss and 
Madonna have both launched fashion lines and 
Rihanna (pictured above) recently launched a 
collection of clothing and accessories for River 
Island.

Katie Kelly of River Island in Ireland said the 
process of working with celebrities is the same 
as what they would do with designers.

‘We very much see our collection with 
Rihanna as a design collaboration rather than a 
celebrity association,’ she says. ‘We worked 
with Rihanna in the same way we would any 
designer, meeting regularly to bring the 
collection from concept to reality.

‘Being able to offer our customers a designer 
offering at high-street prices is very exciting, as 
is giving them to chance to shop a collection 
that they might not ordinarily have access to.’ 

Love them or hate them, collaborations look 
set to continue as high street stores battle for 
dominance in a highly competitive market. With 
talk of everyone from Maroon 5’s Adam Levine 
to Matthew McConaughey launching their own 
collections, we can only guess which name 
we’ll be wearing next. 

Spring/summer fashion round-up

Style-Conscious at H&M

Vanessa wears: Trousers €29.95; Jacket 
€29.95; Top €19.95

Our Picks:
Dress €19.95
Trousers 
€29.95
Blazer 
€39.95
Shoes 
€39.95
Sunglasses 
€5.95


